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M FACTS:
Exhibitors rated MITM as: Fair 1% - Good 31% - Excellent 68%
Exhibitors rated buyers quality as: Fair 3% - Good 26% - Excellent 71%

Exhibitors: They are from the Americas and the Caribbean.

Attending buyers: MICE specialists mostly from Europe & North America.
Networking social program: Dinners, cocktails, working lunch...

Post tours: El Salvador, Guatemala, Honduras...

Format: 20 individual pre-scheduled meetings guaranteed.
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